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It	
  was	
  a	
  quiet	
  evening	
  on	
  the	
  news	
  desk	
  at	
  the	
  !"#$%&'()*)+,%-. .	
  Working	
  his	
  
regular	
  Saturday	
  night	
  late	
  shift,	
  then-­‐reporter	
  Michael	
  Howie	
  had	
  his	
  radar	
  up	
  
for	
  anything	
  that	
  might	
  make	
  a	
  late	
  run	
  for	
  tomorrow’s	
  paper.	
  
	
  
Around	
  9pm,	
  on	
  August	
  6,	
  2011,	
  the	
  picture	
  desk	
  spotted	
  something	
  with	
  
potential.	
  Howie	
  recalls:	
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3000	
  people	
  were	
  arrested	
  over	
  four	
  nights.4	
  Buses	
  and	
  cars	
  were	
  set	
  alight	
  and	
  
shops	
  looted.	
  Five	
  died	
  in	
  incidents	
  directly	
  related	
  to	
  the	
  violence.5	
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authoritative	
  or	
  not.	
  It	
  was	
  difficult	
  to	
  keep	
  track	
  of	
  where	
  violence	
  was	
  flaring	
  
and	
  to	
  what	
  extent.	
  Furthermore,	
  the	
  story	
  was	
  unfolding	
  very	
  late	
  at	
  night	
  and	
  
early	
  in	
  the	
  morning,	
  easily	
  blowing	
  morning	
  newspaper	
  deadlines.	
  
	
  
The	
  challenges	
  of	
  reporting	
  the	
  riots,	
  as	
  well	
  as	
  the	
  unique	
  circumstances	
  of	
  the	
  
story,	
  fuelled	
  the	
  rise	
  in	
  significance	
  of	
  a	
  new	
  tool	
  in	
  the	
  reporter’s	
  kit-­‐bag.	
  
Twitter,	
  already	
  established	
  as	
  a	
  powerful	
  medium	
  during	
  breaking	
  news	
  events	
  
such	
  as	
  the	
  Egyptian	
  Revolution10	
  and	
  the	
  Mumbai	
  terror	
  attacks11,	
  came	
  to	
  the	
  
fore	
  during	
  the	
  UK	
  riots.	
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Twitter	
  was	
  used	
  by	
  the	
  media	
  both	
  to	
  gather	
  information	
  about	
  the	
  riots	
  and	
  to	
  
broadcast	
  news	
  about	
  them.	
  It	
  did	
  not	
  replace	
  the	
  more	
  traditional	
  methods	
  of	
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Journalists	
  have	
  historically	
  found	
  news	
  from	
  many	
  different	
  sources.	
  In	
  
different	
  rounds,	
  some	
  sources	
  are	
  more	
  prominent	
  than	
  others.	
  For	
  example,	
  
political	
  journalists	
  may	
  be	
  most	
  interested	
  in	
  fostering	
  personal	
  contacts,	
  while	
  
an	
  emergency	
  services	
  reporter	
  would	
  spend	
  a	
  lot	
  of	
  time	
  focused	
  on	
  a	
  police	
  
scanner,	
  or	
  a	
  markets	
  reporter	
  watching	
  real-­‐time	
  stock	
  movements.	
  
	
  
As	
  technology	
  has	
  continually	
  developed	
  and	
  the	
  news	
  industry	
  evolved,	
  
evermore	
  sources	
  have	
  emerged	
  for	
  journalists	
  working	
  across	
  the	
  spectrum.	
  
	
  
Since	
  Twitter	
  was	
  used	
  widely	
  by	
  people	
  experiencing	
  the	
  Mumbai	
  terror	
  attacks	
  
in	
  2008,	
  the	
  online	
  “micro-­‐blogging”	
  site	
  has	
  quickly	
  emerged	
  as	
  a	
  potentially	
  
powerful	
  source	
  for	
  news	
  gathering.	
  On	
  Twitter,	
  witnesses	
  are	
  relaying	
  news	
  
events	
  in	
  real	
  time	
  and	
  prominent	
  figures	
  are	
  offering	
  important	
  or	
  interesting	
  
insights	
  directly	
  from	
  their	
  smartphones,	
  laptops	
  or	
  tablets.	
  
	
  
This	
  section	
  of	
  the	
  study	
  examines	
  the	
  ways	
  in	
  which	
  journalists	
  are	
  using	
  
Twitter	
  to	
  help	
  their	
  reporting.	
  It	
  also	
  explores	
  some	
  of	
  the	
  potential	
  problems	
  
with	
  using	
  Twitter	
  to	
  gather	
  news.	
  
!
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Twitter	
  has	
  been	
  closely	
  associated	
  with	
  several	
  major	
  global	
  news	
  events	
  in	
  the	
  
past	
  four	
  years.	
  By	
  its	
  own	
  account,	
  Twitter	
  was	
  the	
  source	
  people	
  “instantly”	
  
turned	
  to	
  when	
  three	
  major	
  stories	
  unfolded:	
  
	
  
-­‐	
  US	
  Airways	
  flight	
  1549	
  crash-­‐landed	
  in	
  to	
  New	
  York’s	
  Hudson	
  River	
  in	
  January	
  
2009.	
  
-­‐	
  US	
  marines	
  carried	
  out	
  a	
  raid	
  on	
  a	
  compound	
  in	
  Abbottabad,	
  Pakistan,	
  killing	
  
Osama	
  Bin	
  Laden,	
  in	
  May	
  2011.	
  
-­‐	
  Barack	
  Obama	
  was	
  re-­‐elected	
  president	
  of	
  the	
  United	
  States,	
  in	
  November	
  
2012.16	
  
	
  
In	
  each	
  case,	
  Twitter	
  notes,	
  the	
  news	
  was	
  either	
  broken	
  on	
  Twitter	
  or	
  
substantially	
  defined	
  by	
  a	
  massively	
  popular	
  tweet:	
  
	
  
-­‐	
  @jkrums	
  tweeted:	
  “There's	
  a	
  plane	
  in	
  the	
  Hudson.	
  I'm	
  on	
  the	
  ferry	
  going	
  to	
  pick	
  
up	
  the	
  people.	
  Crazy.”	
  This	
  tweet	
  was	
  published	
  before	
  any	
  of	
  the	
  numerous	
  
global	
  media	
  organisations	
  with	
  large	
  operations	
  in	
  New	
  York	
  had	
  reported	
  the	
  
story.17	
  

	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  
16	
  “Twitter	
  engineering:	
  Improving	
  Twitter	
  search	
  with	
  real-­‐time	
  human	
  
computation,”	
  Twitter.com,	
  accessed	
  January	
  25,	
  2013,	
  
http://engineering.twitter.com/2013/01/improving-­‐twitter-­‐search-­‐with-­‐real-­‐
time.html	
  	
  
17	
  “Meet	
  @jkrums,”	
  Columbia	
  Journalism	
  School,	
  accessed	
  February	
  18,	
  2013,	
  
http://twtvite.com/cjkrums12	
  	
  



-­‐	
  @reallyvirtual	
  tweeted:	
  “Helicopter	
  hovering	
  above	
  Abbottabad	
  at	
  1AM	
  (is	
  a	
  
rare	
  event).”	
  In	
  retrospect,	
  this	
  tweet	
  carried	
  considerable	
  relevance	
  and	
  became	
  
a	
  piece	
  of	
  the	
  historical	
  narrative	
  about	
  Bin	
  Laden’s	
  death.	
  
-­‐	
  @barackobama	
  tweeted,	
  alongside	
  a	
  photo	
  of	
  himself	
  in	
  an	
  embrace	
  with	
  wife	
  
Michelle:	
  “Four	
  more	
  years.”	
  Obama	
  chose	
  to	
  tweet	
  before	
  making	
  any	
  other	
  
public	
  comment	
  on	
  the	
  night	
  of	
  his	
  re-­‐election.	
  This	
  tweet	
  was	
  retweeted	
  more	
  
than	
  810,000	
  times,	
  becoming	
  the	
  most	
  widely	
  circulated	
  post	
  in	
  Twitter’s	
  
history.	
  
	
  
Twitter	
  was	
  not	
  the	
  only	
  the	
  source	
  of	
  news	
  in	
  each	
  case,	
  nor	
  was	
  it	
  necessarily	
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Taylor	
  describes	
  this	
  “immediacy	
  of	
  Twitter”	
  as	
  one	
  of	
  its	
  strengths	
  for	
  the	
  
media.	
  Just	
  as	
  an	
  innocent	
  by-­‐stander	
  in	
  Abbottobad	
  unwittingly	
  broke	
  the	
  story	
  
of	
  a	
  US	
  raid	
  on	
  Bin	
  Laden’s	
  compound,	
  locals	
  tipped	
  journalists	
  off	
  to	
  goings	
  on	
  
throughout	
  the	
  UK	
  during	
  the	
  2011	
  riots.	
  
	
  
Paul	
  Lewis	
  says	
  he	
  was	
  guided	
  through	
  one	
  of	
  the	
  most	
  dramatic	
  episodes	
  of	
  the	
  
riots	
  by	
  details	
  posted	
  to	
  Twitter.	
  On	
  the	
  third	
  night	
  of	
  rioting,	
  August	
  8,	
  rioters	
  
had	
  taken	
  over	
  an	
  estate	
  in	
  Hackney.	
  At	
  the	
  scene,	
  a	
  police	
  car	
  was	
  being	
  
showered	
  with	
  rocks.	
  It	
  attracted	
  special	
  attention	
  when	
  it	
  started	
  to	
  reverse,	
  
revealing	
  the	
  presence	
  of	
  a	
  driver.	
  The	
  rioters	
  “mobbed”	
  the	
  car,	
  with	
  a	
  man	
  
poised	
  on	
  top	
  the	
  roof	
  with	
  a	
  concrete	
  block	
  while	
  others	
  tried	
  to	
  rip	
  the	
  doors	
  
open.21	
  
	
  

;3'/%0'%0'2*40)'%0';'2%<)'34'0))1#+'%'-4*12)'45512),'81**)$'A6"3B'.)'<%#%+)$'34'
$,1G)'455'/13.'.10'/1#$02,))#'0.%33),)$=22'

	
  
Police	
  then	
  flooded	
  the	
  area,	
  sending	
  rioters	
  fleeing	
  across	
  a	
  park	
  chased	
  by	
  
police	
  on	
  horse	
  back.	
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James	
  Ball,	
  who	
  was	
  monitoring	
  tweets	
  from	
  the	
  I"%,$1%#'newsroom,	
  found	
  
Twitter	
  was	
  not	
  always	
  reliable	
  and	
  often	
  filled	
  with	
  a	
  lot	
  of	
  useless	
  noise.	
  But,	
  he	
  
says,	
  nothing	
  could	
  keep	
  up	
  with	
  its	
  speed	
  for	
  reporting	
  the	
  riots.	
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Because	
  of	
  concerns	
  about	
  reliability	
  (discussed	
  later,	
  in	
  the	
  section	
  on	
  
verification)	
  few	
  tweets	
  from	
  unknown	
  Twitter	
  accounts	
  can	
  be	
  published	
  as	
  
news	
  by	
  credible,	
  mainstream	
  media	
  outlets.	
  Many	
  of	
  the	
  tweets	
  circulated	
  
during	
  the	
  UK	
  riots	
  were	
  based	
  on	
  little	
  more	
  than	
  rumour	
  or	
  deliberate	
  
falsification.	
  It	
  was	
  common	
  for	
  people	
  to	
  tweet	
  a	
  picture	
  or	
  piece	
  of	
  information	
  
inviting	
  the	
  impression	
  that	
  they	
  were	
  the	
  source	
  of	
  it,	
  whereas	
  they	
  had	
  simply	
  
taken	
  it	
  from	
  another	
  account.	
  
	
  
As	
  has	
  been	
  shown,	
  however,	
  journalists	
  could	
  carefully	
  use	
  the	
  information	
  
posted	
  on	
  Twitter	
  to	
  help	
  guide	
  their	
  reporting.	
  With	
  a	
  little	
  more	
  time,	
  
journalists	
  can	
  seize	
  upon	
  the	
  person	
  behind	
  a	
  Twitter	
  account	
  to	
  yield	
  further	
  
information	
  for	
  stories.	
  
	
  
During	
  the	
  UK	
  riots,	
  James	
  Ball	
  was	
  based	
  at	
  the	
  office	
  of	
  the	
  I"%,$1%#	
  in	
  Kings	
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Associated	
  Press	
  drew	
  on	
  the	
  “hyper-­‐local”	
  information	
  posted	
  to	
  Twitter	
  in	
  
order	
  to	
  report	
  on	
  the	
  Egyptian	
  Revolution	
  in	
  January	
  2011.	
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Even	
  within	
  the	
  geographical	
  nexus	
  of	
  the	
  uprising	
  in	
  Cairo	
  –	
  Tahrir	
  Square	
  –	
  
there	
  were	
  hyper-­‐local	
  sources	
  tweeting	
  detail	
  down	
  to	
  goings	
  on	
  at	
  medical	
  
tents,	
  on	
  perimeters	
  or	
  the	
  palace.	
  
	
  

occupiedcairo	
  Loay	
  El	
  Biritaany	
  	
  
Medical	
  supplies	
  needed	
  at	
  temp.	
  hospital	
  at	
  tahrir:	
  neck	
  supports	
  and	
  
stitching	
  thread	
  #jan25	
  	
  
02/02/2011	
  Reply	
  Retweet	
  Favorite	
  28	
  	
  
	
  
elfoulio	
  Abdel-­‐Rahman	
  Hussein	
  	
  







	
  
In	
  a	
  2006	
  study	
  published	
  in	
  relation	
  to	
  blogging,	
  Wei	
  identified	
  a	
  kind	
  of	
  
collegiality	
  among	
  online	
  communities	
  in	
  support	
  of	
  discovering	
  the	
  truth.	
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The	
  power	
  of	
  large,	
  multi-­‐skilled	
  online	
  communities	
  to	
  drill	
  their	
  way	
  to	
  hard	
  
facts	
  has	
  encouraged	
  some	
  journalists	
  to	
  actively	
  ask	
  for	
  help	
  through	
  a	
  process	
  
known	
  as	
  “crowd	
  sourcing”.	
  The	
  idea,	
  particularly	
  in	
  relation	
  to	
  Twitter,	
  is	
  
controversial	
  among	
  journalists.	
  
	
  
The	
  journalist	
  most	
  often	
  associated	
  with	
  crowd-­‐sourcing	
  via	
  Twitter	
  is	
  Andy	
  
Carvin.	
  Buttry	
  cites	
  a	
  case	
  during	
  coverage	
  of	
  the	
  Libyan	
  Uprising	
  where	
  Carvin	
  
tweeted	
  the	
  image	
  of	
  an	
  exploded	
  munitions	
  shell	
  and	
  asked	
  for	
  clues	
  on	
  
whether	
  or	
  not	
  it	
  was	
  of	
  Israeli	
  origin.50	
  The	
  Facebook	
  page	
  of	
  an	
  Arabian	
  media	
  
outlet,	
  Al	
  Manara,	
  had	
  suggested	
  that	
  the	
  shell	
  may	
  have	
  come	
  from	
  Israel.	
  Carvin	
  
tweeted:	
  
	
  

acarvin	
  Andy	
  Carvin	
  	
  
They	
  ID	
  it	
  as	
  Israeli.	
  Maybe,	
  maybe	
  not.	
  Need	
  help	
  to	
  ID	
  it.	
  Anyone?	
  RT	
  
@jan15egy:	
  it's	
  posted	
  on	
  Al	
  Manara	
  Press	
  FB	
  http://goo.gl/LMfeU	
  	
  
03/12/2011	
  Reply	
  Retweet	
  Favorite



	
  
The	
  I"%,$1%#’s	
  Paul	
  Lewis	
  has	
  a	
  very	
  firm	
  position	
  against	
  the	
  sort	
  of	
  crowd	
  
sourcing	
  used	
  by	
  Carvin.	
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There	
  are	
  also	
  doubts	
  about	
  how	
  effective	
  crowd	
  sourcing	
  via	
  Twitter	
  is	
  as	
  a	
  
news	
  gathering	
  tool.	
  Some	
  feel	
  an	
  explicit	
  call	
  fo



RT	
  @PaulLewis:	
  I'm	
  heading	
  to	
  Tottenham	
  riot.	
  Advice	
  anyone?	
  <<	
  Give	
  me	
  
strength.	
  Get	
  a	
  Plasma	
  TV,	
  Dixons.	
  52".	
  	
  
08/06/2011	
  Reply	
  Retweet	
  Favorite	
  5	
  	
  

	
  
Nonetheless,	
  Lewis	
  found	
  such	
  tweets	
  were	
  generally	
  worthwhile	
  during	
  the	
  
riots.	
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Even	
  for	
  a	
  well-­‐followed	
  account,	
  however,	
  there	
  seems	
  little	
  certainty	
  about	
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The	
  profile	
  of	
  users	
  on	
  social	
  media	
  like	
  Twitter,	
  Facebook	
  and	
  LinkedIn	
  varies.	
  
However,	
  it	
  is	
  clear	
  that	
  none	
  are	
  a	
  truly	
  representative	
  sample	
  of	
  the	
  
population.	
  
	
  
Helsper	
  has	
  argued	
  the	
  existence	
  of	
  a	
  “digital	
  underclass”.	
  In	
  her	
  reckoning,	
  the	
  
“underclass”	
  is	
  populated	
  by	
  a	
  group	
  increasingly	
  more	
  disadvantaged	
  in	
  their	
  
ability	
  to	
  use	
  the	
  internet	
  and	
  other	
  information	
  and	
  communication	
  
technologies.	
  Low	
  educated	
  and	
  unemployed	
  people	
  are	
  far	
  less	
  likely	
  to	
  have	
  a	
  
broadband	
  internet	
  connection	
  at	
  home,	
  and	
  they	
  have	
  improved	
  less	
  for	
  
connectivity	
  over	
  time,	
  compared	
  with	
  better	
  off	
  groups.61	
  
	
  
Helsper’s	
  argument	
  finds	
  some	
  support	
  in	
  a	
  range	
  of	
  surveys	
  profiling	
  social	
  
media	
  users.	
  
	
  
A	
  2012	
  survey	
  by	
  Pew	
  found	
  t



	
  
Further	
  research	
  supports	
  the	
  notion	
  of	
  Twitter	
  as	
  a	
  relatively	
  small,	
  young	
  and	
  
politically-­‐engaged	
  community.	
  The	
  2012	
  Reuters	
  Institute	
  Digital	
  News	
  Report	
  
highlighted	
  a	
  “news	
  absorbed”	
  section	
  of	
  the	
  population,	
  which	
  represented	
  less	
  
than	
  10	
  percent	
  of	
  wider	
  society.	
  The	
  group	
  was	
  “disproportionately	
  important	
  
in	
  the	
  creation,	
  consumption,	
  and	
  distribution	
  of	
  news,”	
  the	
  report	
  found.	
  The	
  
group,	
  which	
  represented	
  about	
  7	
  percent	
  of	
  the	
  population	
  covered	
  by	
  the	
  
report,	
  was	
  more	
  likely	
  to	
  comment	
  on	
  news,	
  twice	
  as	
  likely	
  to	
  share	
  news	
  and	
  
accessed	
  “significantly	
  more	
  sources	
  of	
  news”.	
  Importantly,	
  the	
  “news	
  absorbed”	
  
used	
  Twitter	
  “far	
  more	
  heavily	
  than	
  other	
  social	
  networks”.	
  They	
  were	
  typically	
  
men,	
  aged	
  25	
  to	
  34,	
  often	
  owning	
  a	
  tablet	
  and	
  most	
  interested	
  in	
  international	
  
and	
  political	
  news.64	
  	
  
	
  
Skepticism	
  among	
  some	
  journalists	
  about	
  Twitter	
  as	
  a	
  kind	
  of	
  “echo	
  chamber”	
  is	
  
also	
  supported	
  by	
  research	
  in	
  to	
  social	
  interactions	
  via	
  Twitter.	
  



	
  
Neither	
  journalist	
  dismisses	
  the	
  existing	
  value	
  and	
  potential	
  of	
  Twitter	
  for	
  trend	
  
recognition,	
  however.	
  Social	
  scientists,	
  marketing	
  professionals	
  and	
  even	
  
political	
  experts	
  have	
  found,	
  at	
  least,	
  potential	
  in	
  the	
  insights	
  Twitter	
  could	
  yield.	
  
	
  
Hermida	
  argues	
  a	
  place	
  of	
  Twitter	
  in	
  a	
  new	
  “ambient	
  media”	
  which	
  collects	
  news	
  
and	
  perspectives	
  from	
  multiple	
  and	
  diverse	
  sources.	
  A	
  future	
  direction	
  for	
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Where	
  journalists	
  such	
  as	
  Lewis	
  are	
  themselves	
  encouraged	
  and	
  encouraging	
  
others	
  to	
  publish	
  significant	
  news	
  to	
  Twitter	
  before	
  it	
  appears	
  elsewhere,	
  this	
  
seems	
  bound	
  to	
  draw	
  larger	
  audiences	
  to	
  the	
  medium.	
  
	
  



Paul	
  Lewis	
  and	
  CNN’s	
  Piers	
  Morgan	
  were	
  the	
  second	
  and	
  third	
  most	
  influential	
  
accounts,	
  followed	
  by	
  BBC	
  News,	
  ITV	
  News,	
  BBC	
  breaking	
  and	
  the	
  Guardian	
  at	
  
four	
  through	
  seven.	
  A	
  further	
  three	
  news	
  organisations	
  were	
  in	
  the	
  top	
  20.	
  
	
  
Other	
  research	
  supports	
  this	
  finding.	
  For	
  example,	
  a	
  2010	
  study	
  of	
  over	
  six	
  
million	
  accounts	
  found	
  news	
  organisations	
  were	
  among	
  the	
  most	
  followed	
  and	
  
retweeted.	
  Celebrity	
  accounts	
  were	
  the	
  most	
  popular	
  for	
  mentions.82	
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Twitter	
  can	
  also	
  yield	
  content	
  from	
  others	
  that	
  is	
  in	
  some	
  way	
  news-­‐worthy	
  
when	
  recycled	
  on	
  other	
  platforms.	
  
	
  
The	
  BBC	
  has	
  employed	
  a	
  whole	
  team	
  of	
  journalists	
  to	
  harness	
  “user-­‐generated	
  
content”	
  (UGC)	
  across	
  its	
  multiple	
  platforms.	
  The	
  BBC’s	
  UGC	
  team	
  sits	
  at	
  the	
  
centre	
  of	
  the	
  newsroom	
  sifting	
  through	
  emails,	
  comments	
  on	
  stories,	
  tweets,	
  
pictures	
  and	
  posts	
  on	
  Facebook.	
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'
Examples	
  of	
  Taylor’s	
  observational	
  tweets	
  include:	
  
	
  
@mrmatthewtaylor	
  Currys	
  in	
  #brixton	
  cleared	
  out.	
  Ppl	
  carrying	
  flat	
  screen	
  tvs	
  
etc	
  away	
  or	
  loadg	
  into	
  cars.	
  	
  
08/07/2011	
  
	
  
mrmatthewtaylor	
  Matthew	
  Taylor	
  	
  
Apocalyptic	
  scenes	
  in	
  #croydon.	
  Smoke	
  too	
  thick	
  to	
  drive	
  through	
  and	
  still	
  



	
  
Examples	
  of	
  Taylor’s	
  tweets	
  from	
  far-­‐right	
  demonstrations	
  include:	
  
	
  
 @A)A#334+,3#8:()	
  Tense	
  at	
  liverpool	
  st.	
  #+2:	
  and	
  anti	
  fascists	
  v	
  close.	
  
Bishopgate	
  closed.	
  Pol	
  helicop	
  overhead.	
  
09/03/2011	
  
	
  
	
   @A)A#334+,3#8:()	
  Big	
  police	
  presence	
  in	
  Luton	
  for	
  #+2:	
  demo.	
  Town	
  
boarded	
  up.	
  
02/05/2011	
  
	
  
@A)A#334+,3#8:()	
  #+2:	
  performing	
  for	
  the	
  media	
  outside	
  luton	
  pub.	
  'Allah	
  
allah	
  who	
  the	
  fuck	
  is	
  allah'	
  'we	
  are	
  the	
  famous	
  edl'	
  
02/05/2011	
  
	
  
A	
  study	
  of	
  the	
  Twitter	
  accounts	
  of	
  150	
  journalists	
  and	
  media	
  organisations	
  found	
  
such	
  concentrated,	
  live	
  tweeting	
  strongly	
  increased	
  following	
  and	
  influence.	
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The	
  daily	
  news	
  cycle	
  does	
  not	
  consistently	
  yield	
  dramatic	
  breaking	
  news	
  
scenarios	
  such	
  as	
  extremist	
  political	
  demonstrations	
  and	
  wide-­‐spread	
  rioting,	
  
however.	
  Media	
  organisations	
  and	
  journalists	
  often,	
  therefore,	
  revert	
  to	
  tweeting	
  
“a	
  bit	
  like	
  headline	
  writers,”98	
  which	
  creates	
  a	
  risk	
  of	
  becoming	
  mundane.	
  
However,	
  as	
  Hahn	
  notes,	
  a	
  tweet	
  can	
  be	
  written	
  in	
  many	
  different	
  ways.	
  
	
  
Twitter’s	
  study	
  of	
  150	
  journalists	
  and	
  news	
  organisations	
  showed	
  accounts	
  with	
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The	
  journalists	
  saw	
  some	
  value	
  in	
  responding,	
  where	
  possible,	
  to	
  encourage	
  
worthwhile	
  discussion	
  and	
  to	
  nurture	
  potential	
  future	
  sources.	
  
	
  
45%



This	
  more	
  personalised	
  approach	
  tends	
  to	
  place	
  a	
  journalist	
  more	
  inside	
  of	
  a	
  
story.	
  It	
  can	
  risk	
  compromising	
  any	
  claims	
  to	
  objectivity	
  a	
  journalist	
  may	
  make.	
  
Posetti	
  argues	
  that	
  it	
  amounts	
  to	
  a	
  “transformation	
  of	
  journalistic	
  practice	
  and	
  
identity	
  being	
  effected	
  via	
  Twitter”.	
  Journalists	
  are	
  re-­‐cast	
  as	
  “individual	
  
reporter-­‐bran
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There	
  appears	
  to	
  be	
  some	
  ambiguity	
  about	
  the	
  importance	
  of	
  Twitter	
  as	
  a	
  
broadcast	
  platform	
  for	
  traditional	
  news	
  media.	
  There	
  is	
  no	
  disputing	
  that	
  it	
  is	
  
already	
  a	
  popular	
  source	
  of	
  news	
  for	
  many	
  people.	
  However,	
  it	
  is	
  not	
  clear	
  that	
  



For	
  an	
  agency	
  like	
  the	
  Associated	
  Press,	
  the	
  traditional	
  news	
  wire	
  remains	
  the	
  
most	
  important	
  part	
  of	
  the	
  business	
  and	
  Twitter	
  is	
  considered	
  almost	
  entirely	
  a	
  
tool	
  for	
  news	
  gathering	
  tool.	
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Similarly,	
  the	
  W4#$4#'^G)#1#+'!3%#$%,$	
  currently	
  puts	
  emphasis	
  on	
  Twitter	
  as	
  a	
  
“widely	
  used”	
  news	
  gathering	
  tool,	
  as	
  opposed	
  to	
  a	
  broadcast	
  tool.112	
  
	
  
However,	
  journalists	
  at	
  the	
  I"%,$1%#	
  appear	
  to	
  have	
  shown	
  during	
  the	
  2011	
  riots	
  
that	
  an	
  established	
  presence	
  on	
  Twitter,	
  through	
  skillful	
  publication	
  on	
  the	
  
medium,	
  enhances	
  Twitter’s	
  news	
  gathering	
  power.	
  Reporters	
  Paul	
  Lewis,	
  James	
  
Ball	
  and	
  Matthew	
  Taylor	
  all	
  had	
  established	
  followings	
  on	
  Twitter	
  before	
  the	
  
riots	
  broke	
  out	
  and	
  were	
  therefore	
  comfortable,	
  skilled	
  and	
  effective	
  at	
  
leveraging	
  the	
  medium	
  when	
  it	
  was	
  at	
  its	
  most	
  potent.	
  
	
  
In	
  order	
  to	
  extract	
  the	
  full	
  value	
  of	
  Twitter	
  for	
  news	
  journalism,	
  it	
  is	
  not	
  enough	
  
to	
  simply	
  observe.	
  Modern	
  journalists	
  must	
  carve	
  out	
  their	
  own	
  space	
  in	
  order	
  to	
  
keep	
  up	
  when	
  the	
  next	
  major	
  story	
  breaks	
  on	
  Twitter.	
  Only	
  with	
  experience,	
  
influence	
  and	
  skill	
  with	
  Twitter	
  will	
  journalists	
  have	
  the	
  best	
  chance	
  at	
  
improving	
  their	
  output	
  covering	
  the	
  next	
  UK	
  riots,	
  Egyptian	
  Revolution	
  or	
  
Mumbai	
  terror	
  attacks.	
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